
 

TERRI FELDMAN BARR, Ph. D. 

Curriculum Vitae 

 

EDUCATIONAL BACKGROUND 

Ph.D., Marketing, University of Cincinnati, 1993; Supporting area:  Social Psychology 

M.B.A., Xavier University, 1982; Concentration:  Management 

B.S., Psychology, College of William and Mary in Virginia, 1976; coursework for Teacher 

Certification 

 

ACADEMIC EXPERIENCE 

Miami University, Farmer School of Business (FSB), Department of Marketing 

- Professor of Marketing, 2010 – present 

- Senior Director, International Programs, July 2012 – September 2015 

- Associate Professor of Marketing, 2004 – 2010 

- Assistant Professor of Marketing, 1998 – 2004  

- Visiting Assistant Professor of Marketing, January 1994 – May 1996 

  

Thomas More College, Department of Business Administration     

- Associate Professor of Marketing, June 1996 – May 1998 

 

University of Cincinnati College of Business Administration and College of Evening and 

Continuing Education, Department of Marketing 

- Instructor, June 1993 – June 1994      

 

Xavier University, College of Business Administration, Department of Marketing 

- Instructor, June 1985 – August 1992 (fulltime January 1988 to September 1988, remainder 

part-time) 

-Assistant to the Dean, Director of MBA Admissions and Advising, January 1984 – August 1985  

  

PROFESSIONAL BUSINESS EXPERIENCE 

- Comey & Shepherd, Buckingham Properties Real Estate Sales Agent, 2017-present 

- Deloitte, Haskins and Sells, Cincinnati Office, Administrative Director, 1985 to 1988 

- Terri's A la Carte Catering, Proprietor, 1982 to 1984  

- The Westin Hotel, Cincinnati, Catering Sales Manager, 1980 to 1982 

- American Airlines, Reservation Sales, Passenger Service Representative, 1979 to 1980  

- The Netherland/Terrace Hilton Hotels, Catering Sales, Assistant/Interim Director, 1978 to 1979  

- Hebrew Union College, Assistant Director of Dormitories and Dining Room, 1976 to 1978 

 

RESEARCH ACTIVITIES 

 

REFEREED JOURNAL ARTICLES 

 

- Barr, Terri Feldman (2013), “Utilizing Student Affairs Professionals to Enhance Student and 

Faculty Experiences and Mitigate Risk in Short-term, Faculty-led Study Abroad Programs,” 

Journal of International Education in Business, 6 (2), 136-147. 

 



 

- Smith, Brett R., Maria L. Cronley, and Terri F. Barr (2012), “Funding Implications of Social 

Enterprise: The Role of Mission Consistency, Entrepreneurial Competence, and Attitude Toward 

Social Enterprise on Donor Behavior,” Journal of Public Policy and Marketing, 31 (1), 142-157. 

 

- Smith, Brett R., Joshua Knapp, Terri F. Barr, Christopher E. Stevens, and Benedetto L 

Canatelli (2010), “Social Enterprises and the Timing of Conception:  Organizational Identity 

Tension, Management and Marketing,” Journal of Nonprofit and Public Sector Marketing, 22 

(2), 108-134. 

 

- Smith, Brett R., Terri Feldman Barr, Saulo D. Barbosa, and Jill Kickul (2008), “Social 

Enterprise Education:  A Grounded Learning Theory Approach to Social Value Creation,” 

Journal of Enterprising Culture, 16 (4) (December 2008), 339-362. 

 

- McNeilly, Kevin M. and Terri Feldman Barr (2006), “I Love My Accountants – They’re 

Wonderful – Creating Customer Delight in the Professional Services Arena” at Journal of 

Services Marketing, 20 (3), 152-159. 

 

- Eroglu, Sevgin, Karen L. Machleit, and Terri Feldman Barr (2005), “Perceived Retail 

Crowding and Shopping Satisfaction:  The Role of Shopping Values,” Journal of Business 

Research, 58 (8), 1146-1153. 

 

- Barr, Terri Feldman, Andrea L. Dixon, and Jule B. Gassenheimer (2005), “Exploring the Lone 

Wolf Phenomenon in Student Teams,” Journal of Marketing Education, Vol. 27 (1), 81-90. 

 

- Barr, Terri Feldman and Kevin M. McNeilly (2003), “Marketing:  Is is Still ‘Just Advertising’?  

The Experiences of Accounting Firms as a Guide for Other Professional Service Organizations,” 

Journal of Services Marketing, Vol. 17 (7), 713-729. 

 

- Dixon, Andrea L., Jule B. Gassenheimer, and Terri Feldman Barr, (2003) “Identifying the Lone 

Wolf: A Sales Team Perspective,” Journal of Personal Selling and Sales Management, Vol. 23 

(3), 205-219. 

 

- Dixon, Andrea L., Jule B. Gassenheimer, and Terri Feldman Barr (2002), “Bridging the 

Distance Between Us:  An Extended Conflict Resolution Framework for Sales Teams,” Journal 

of Personal Selling and Sales Management, 22 (4), 247-258. 

 

- Barr, Terri Feldman, and Kevin M. McNeilly (2003), “Airing the Dirty Laundry:  The Missteps 

of Professional Service Firms after Client Service Failures,” Services Marketing Quarterly, 24 

(3), 1-16. 

 

- Barr, Terri Feldman and Kevin M. McNeilly (2002), “The Rainmaker in Today’s Professional 

Service Organization:  Whose Job is it Anyway?” Services Marketing Quarterly (formerly 

Journal of Professional Services Marketing), 23 (3), 73-83.  

 

- Rosenthal, David W. and Terri Feldman Barr (2002), “Marty’s Meats Lays an Egg,” Business 

Case Journal, 9 (2), 58-63. 

 



 

- Barr, Terri Feldman and Kevin M. McNeilly (2002), “The Value of Students’ Classroom 

Experiences from the Eyes of the Recruiter:  Information, Implications, and Recommendations 

for Marketing Educators,” Journal of Marketing Education, 24 (2), 168-173. 

 

- Rosenthal, David W., Terri Feldman Barr, and Jessica Brenner, (2001) “WTVQ:  The Rosie 

O’Donnell Show,” Business Case Journal, 8 (2), 288-296. 

 

- McNeilly, Kevin M. And Terri Feldman Barr (2001), "Tailoring a Marketing Course for a Non-

Marketing Audience," Journal of Marketing Education, 23 (2), 152-162. 

 

- Allen, Chris T., Edward F. McQuarrie, and Terri Feldman Barr (1998), "Implementing the 

Marketing Concept One Employee at a Time:  Pinpointing Beliefs about Customer Focus as a 

Lever for Organizational Renewal," Journal of Market-Focused Management, 3 (2), 151-170. 

 

- Barr, Terri Feldman, David W. Rosenthal, and Thomas C. Boyd (1998), "Starbucks Coffee:  

The Dorosin Issue (A)," Journal for Case Research, 18 (1-2), 89-100.  

 

- McNeilly, Kevin M. and Terri Feldman Barr (1997), "Convincing the Recruiter:  A 

Comparison of Resume Formats," Journal of Business Education, 72 (6), 359-363. 

 

CHAPTERS IN BOOKS 

- Smith, Brett R., Joshua Knapp, Terri F. Barr, Christopher E. Stevens, and Benedetto L 

Canatelli (2010), “Social Enterprises and the Timing of Conception:  Organizational Identity 

Tension, Management and Marketing,” in Social Entrepreneurship (Jill Kickul, Sophie Bacq, 

David Gras, and Mark Griffiths, eds.), Edward Elgar Publishing: Cheltenham UK. 

 

- Stevens, Christopher E., Brett R. Smith, and Terri Feldman Barr (2010), “Social Entrepreneurs 

and Economic Value Creation:  The Dilemma of Earned Income Pursuit” in Handbook of 

Research on Social Entrepreneurship (Alain Fayolle and Harry Matlay, eds.), Edward Elgar 

Publishing: Cheltenham UK, 284-303. 

 

- Smith, Brett R. and Terri Feldman Barr (2007), “Reducing Poverty through Social 

Entrepreneurship: The Case of Edun,” in Innovative Approaches to Reducing Global Poverty 

(James Stoner  and Charles Wankel, eds.), Information Age Publishing: Charlotte, North 

Carolina, 27-42 

 

- Allen, Chris T., Robert J. Kent, and Terri F. Barr (1993), "Sustaining Helping Behavior: A 

Field Test of Empathetic, Labeling and Dependency Appeals," Advances in NonProfit 

Marketing, Vol. 4, 63-78, JAI Press Inc. 

 

CASES IN BOOKS 

- Barr, Terri Feldman, David W. Rosenthal, and Thomas C. Boyd (2000), "Starbucks Coffee:  

The Dorosin Issue (A)," Cases in Strategic Marketing by David W. Rosenthal and Lew Brown. 

 

MONOGRAPH 

- Allen, Chris T., Edward F. McQuarrie, and Terri Feldman Barr (1999), Implementing the 

Marketing Concept One Employee at a Time:  Pinpointing Beliefs about Customer Focus as a 

Lever for Organizational Renewal, Marketing Sciences Institute, Cambridge, MA. 



 

 

REFERRED CONFERENCE PROCEEDINGS AND PRESENTATIONS 

- Barr, Terri Feldman, Maria Cronley, and Brett Smith (2009) “Do Thin Mints Take a Bite Out 

of Donations?  Donor Reaction to the Initiation, Outcome and Type of Social Enterprise” 6th 

Annual Satter Social Entrepreneurship Conference, NY. NY. 

 

- Barr, Terri Feldman, Brett R. Smith, and Maria Cronley (2009) “Do Thin Mints Take a Bite 

Out of Donations?  Donor Reaction to Nonprofit Commercial Activities,” International Social 

Innovation Research Conference, Oxford, UK. 

 

- Smith, Brett R., Maria Cronley, and Terri Feldman Barr (2009) “Do Thin Mints Take a  

Bite Out of Donations?  The Use of Social Enterprise by Not-for-Profit Organizations,”  

Society for Consumer Research, February, San Diego, CA. 

 

- Barr, Terri Feldman (2007) “Communications Workshop for Sales Students,” National  

Conference of Selling and Sales Management Proceedings, March, Irvine, CA. 

 

- Barr, Terri Feldman (2006) “Developing Critical Thinking Skills in Today’s Sales Students,”  

National Conference of Selling and Sales Management Proceedings, March, Minneapolis. 

 

- Barr, Terri Feldman (2005) “Teaching Sales Ethics,” National Conference of Selling and Sales 

Management Proceedings, March, Miami Beach. 

 

- Davis, Lenita, Karen Machleit and Terri Feldman Barr (2003) “Customer Intimacy Online:  

Building Customer Confidence in the Exchange of Information with Online Retailers,” Academy 

of Marketing Sciences 2003 World Marketing Congress Proceedings, Australia. 

 

- Barr, Terri Feldman (2002), “Doing the Right Thing:  Making the Choice Between Ethics and 

Evaluations,” North American Case Research Conference Proceedings, October. 

 

- Barr, Terri Feldman and Kevin M. McNeilly (2002), “Service Failure and Recovery in 

Professional Accounting Firms:  Through the Eyes of Our Clients,” Workshop on Professional 

Services Firms, August, University of Alberta, Canada. 

 

- Eroglu, Sevgin, Karen L. Machleit, and Terri Feldman Barr (2001), “Perceived Retail 

Crowding and Shopping Satisfaction:  The Role of Shopping Values,” International Retailing 

Conference, New Orleans, November. 

 

- Barr, Terri Feldman, Thomas C. Boyd, and Lenita Davis (2001), “Redefining Service 

Recovery:  Changing Customer Relationships for the Web,” Proceedings for the Society for 

Consumer Research. 

 

- Barr, Terri Feldman and Thomas C. Boyd (2000), "Intraencounter Changes in Expectations and 

Remedy Quality in Explaining the Effect of Service Remedies on Customer Satisfaction," 

Proceedings of the Society for Consumer Research. 

 



 

- Barr, Terri Feldman and David W. Rosenthal (2000), "Another Look at Students' Perceptions of 

Case-Based learning--Do They Perceive the Same Benefits that Faculty Perceive?" Proceedings 

of the Society for Case Research, March. 

 

- Rosenthal, David W., Terri Feldman Barr, and Amanda Hoover (1999), "Sean Lennon: Into the 

Sun," North American Case Research Conference Proceedings, October. 

 

- Barr, Terri Feldman and James J. Kellaris (1999), "Susceptibility to Advertising: An Individual  

Difference with Implications for the Processing of Persuasive Messages," Advances in 

Consumer Research. 

 

- Rosenthal, David W. and Terri Feldman Barr (1998), “WTVQ:  The Rosie O’Donnell 

Show,”North American Case Research Conference Proceedings, October. 

 

- Boyd, Thomas and Terri Feldman Barr, (1998), "The Effects of Personality on Complaining 

and Satisfaction with Flawed Service Encounters" Proceedings of the Society for Consumer  

Psychology, Winter. 

 

- Rosenthal, David W. and Terri Feldman Barr (1997), "Marty's Meats Lays an Egg" North 

American Case Research Association Conference Proceedings, October 

 

- Boyd, Thomas and Terri Feldman Barr (1997), "The Effect of Solution Quality on Customer 

Satisfaction with Flawed Service Encounters," Proceedings of the Society for Consumer 

Psychology Conference, Winter. 

 

- Barr, Terri Feldman, David Rosenthal and Thomas Boyd (1996), "Starbucks Coffee:  The 

Dorosin Issue (A)," North American Case Research Association Proceedings, October. 

 

- Barr, Terri Feldman and James Kellaris (1996), “Susceptibility to Television Advertising:  A 

Note on Its Measurement and Impact,” Proceedings of the Society for Consumer Psychology 

Conference, Summer. 

 

- Barr, Terri F. (1994), “Independence from Mom – Refinement and Use of the Psychological 

Separation Inventory for Understanding and Explaining Consumption Behaviors and Attitudes of 

Late Adolescents,” AMA Winter Educators’ Conference Proceedings. 

 

- Dahlstrom, Robert, Terri F. Barr, and James T. Comer (1990), "Using Multiple Discriminant 

Analysis as an Exploratory Technique with Multiple Respondents," AMA Educators' Conference 

Proceedings. 

 

BOOK REVIEWS 

-Barr, Terri F. (2006) Measuring Customer Service Effectiveness by Sarah Cook, Journal of 

Consumer Marketing 

 

-Barr, Terri F. (2005) Hug Your Customers, by Jack Mitchell, Journal of Consumer Marketing 

 

- Barr, Terri F. (2004) Demographic Targeting:  The Essential Role of Population Groups in 

Retail Marketing by James A. Pooler, Journal of Consumer Marketing 



 

 

- Barr, Terri F. (2002) Eveolution:  The Eight Truths of Marketing to Women by Faith Popcorn 

and Lys Marigold, Journal of Consumer Marketing 

 

- Barr, Terri F. (1999) Marketing to the Affluent, Selling to the Affluent, and Networking with 

the Affluent by Thomas J. Stanley, Ph. D., Journal of Consumer Marketing 

 

- Barr, Terri F. (1999) Customer Loyalty:  How to Earn It How to Keep It by Jill Griffin, Journal 

of Consumer Marketing 

 

 

EDITED CONTRIBUTIONS 

- Barr, Terri Feldman (2000), “When We Look in the Mirror…” Miami University Leadership 

Connections, Vol. 2, No. 1. 

 

- Barr, Terri Feldman (2000), "From the Editor:  A Farewell" Marketing Educator On-Line 

 

- Barr, Terri Feldman (1999), "Coping With and Managing Change," Marketing Educator Vol. 

18 No. 3 (Summer) 

 

- Barr, Terri Feldman (1999), "Sticks and Stones...." Marketing Educator, Vol. 18 No. 2 (Spring) 

 

- Barr, Terri Feldman (1999), "From College Students to Businesspeople - Do Our Students 

make the Grade?" Marketing Educator, Vol. 18 No. 1 (Winter) 

 

- Barr, Terri Feldman (1998), "In Pursuit of Knowledge:  Are We Keeping Up?" Marketing 

Educator, Vol. 17 No. 4 (Fall) 

 

- Barr, Terri Feldman (1998), "Walking the Tightrope...Finding One's Balance," Marketing  

Educator, Vol. 17 No. 3 (Summer). 

 

- Barr, Terri Feldman (1998), "Writer's Cramp," Marketing Educator, Vol. 17 No. 2 (Spring). 

 

- Barr, Terri Feldman (1998), "Underprepared Students and Frustrated Faculty," Marketing 

Educator, Vol. 17 No. 1 (Winter). 

 

- Barr, Terri Feldman (1997), "Reflections on a Hectic Year...." Marketing Educator, Vol. 16 No.  

4 (Fall). 

 

- Barr, Terri Feldman (1997), "And the Times, They Are A-changin'" Marketing Educator, Vol. 

16 No. 3 (Summer). 

 

- Barr, Terri Feldman (1997), "What Ever Happened to Those Kindergarten Kids?" Marketing 

Educator, Vol 16 No. 2 (Spring). 

 

- Barr, Terri Feldman (1997), "Service Learning:  What Is It?  Can We Use It?" Marketing 

Educator, Vol 16 No. 1 (Winter). 

 



 

- Barr, Terri Feldman (1996), "New Job, New Office, New Students...New Syllabus?" Marketing 

Educator, Vol. 15 No. 4 (Fall). 

 

- Barr, Terri Feldman and Kevin M. McNeilly  (1995), "Let's Put Education Back in the 

Resume," Marketing Educator, Vol. 14 No. 4 (Fall). 

 

 

AWARDS AND GRANTS RELATED TO RESEARCH 

- Richard T. Farmer School of Business Summer Research Grant, 2007 

- Miami University Summer Research Grant, 2007  

- GAMA Foundation and the American College/LUTC, 2003  

- AMA Conference Special Session Award, 2002  

- Richard T. Farmer School of Business Summer Research Grant, 2002 

- Shoupp Award, 2001 

- Richard T. Farmer School of Business Summer Research Grant, 2001 

- American Marketing Association Conference Special Session Award, 2001 

- Richard T. Farmer School of Business Summer Research Grant, 2000 

- Richard T. Farmer School of Business Summer Research Grant, 1999 

- Richard T. Farmer School of Business Summer Research Grant, 1998 

- First Runner-Up – Curtis E. Tate International Case Competition, 1997 

- American Marketing Association Doctoral Consortium Fellow, 1992 

 

TEACHING EXPERIENCES AND INTERESTS 

 

COURSES TAUGHT 

Professional Selling, Sales Management, Marketing Management (graduate), Foundations of 

Business Decision Making, Marketing Strategy (both undergraduate and graduate), Business 

Market Intelligence (graduate), Services Marketing, Advertising, Marketing Research, Consumer 

Behavior, Retailing, Principles of Marketing, International Business, Pre-departure Study 

Abroad, Global Marketing, Strategy Works (capstone) 

 

CURRICULUM DEVELOPMENT EXPERIENCE 

- MKT 673 Business Market Intelligence 

- MKT 672 Strategic Planning for Business Markets 

- MKT 411 Services Marketing  

- MKT 315/405 Creating Customer Value through Personal Selling  

- MKT 291H: Principles of Marketing (Honors); designed for international program 

- BUS 101 Foundations of Business Decision Making  

- BUS 151 Exploring International Business Living Learning Community  

- BUS 371 International Business  

- BUS 420 International Business in Context (taught in all Study Abroad Programs) 

- FSB Undergraduate Program Development Committee (2000-2001; Chair 2003-2007) 

- FSB Ad hoc Committee on BUS 101 Development (2007-2012) 

- FSB Representative to Regional Campus Curriculum Coordinating Committee (2010-2012) 

- FSB International Business Minor (redesign) (2013-14) 

- MKT 211 Business Concepts in Customer Engagement 

- MKT 425 Global Marketing  

- MKT 618 Marketing Management 



 

 

 

ASSESSMENT OF LEARNING EXPERIENCE 

- Liberal Education sponsored Assessment Basics Workshop (2006) 

- Liberal Education sponsored Critical Thinking Workshop (2006) 

- Faculty Learning Community on Learning Paradigm (2007-2008) 

- Indiana University/Purdue University, Indianapolis Assessment Institute (2008, 2009) 

- Critical Thinking Assessment Fellow (2008-2009) 

- Regional Campus Curriculum Coordinating Committee Assessment Subcommittee for the  

     Bachelor of Integrated Studies Degree (2009) 

- FSB Assessment Committee Chair (2007-2012); Member (2016-17) 

- Department of Marketing Curriculum and Assessment Committee (2011-2012) 

- International Programs Assessment (2013-2015) 

 

INTERNATIONAL TEACHING AND TRAVEL EXPERIENCE 

- Fulbright Specialist Roster – 5 year appointment (2016-2021) 

- Yonsei University, Wonju; 2015 – Taught Global Marketing to 48 South Korean students 

- FSB Summer Program Abroad (courses taught) 

     2004 – London (Principles of Marketing; Professional Selling) 

     2005 – London (Principles of Marketing; Professional Selling) 

     2006 – Central Europe (Professional Selling) 

     2010 – Luxembourg (Professional Selling) 

     2011 – Pacific Rim (Professional Selling) 

     2012 -  First Year Honors (Honors Principles of Marketing) 

     2015 – Hong Kong Internship (Business Internship Prep; Business Cultural Prep; Careers) 

     2017 – Marketing Innovation Program Berlin and Copenhagen (Principles of Marketing) 

     2018 – Marketing Innovation Program Berlin, Prague and Copenhagen (Principles of  

                 Marketing) 

     2019 – FSB Australia Program (Strategy Works Client Capstone) 

     2020 – FSB Australia Program (Global Marketing) 

 

 - FSB Faculty Learning Community in South America; 2005 – Chile and Argentina 

 - Extensive Travel from 2004 to present (approximately 40 countries including China, Korea,  

     Japan, Israel, Jordan, Russia, Morocco, Poland, Estonia, Finland) 

 

 - University of South Carolina, Darla Moore School of Business Faculty Development Seminar  

     in International Management and Global Strategy; 2018 

 

GRANTS RELATED TO INTERNATIONAL PROGRAMS 

- Freeman Foundation Asia Grant – awarded $99,725 for student internships in Hong Kong 

 

AWARDS AND RECOGNITIONS RELATED TO TEACHING 

- Recipient, Center for Teaching and Learning Commendation Top 100 – 2012, 2013, 2014,  

   2015, 2016, 2017, 2018, 2019 

- National Conference on Sales Management Teaching Innovation Award - 2016 

- Recipient, National Panhellenic Association Recognition – 2013 

- Recipient, Delta Sigma Pi Business Fraternity Recognition – 2013, 2014 

- Recipient, Kappa Kappa Gamma/Beta Theta Pi Outstanding Faculty Recognition, 2006, 2008,  



 

   2012, 2013 

- Nominated for Associated Student Government Outstanding Professor Award 1999, 2003,  

   2005, 2008, 2014  

- Recipient, Sigma Phi Epsilon/ Gamma Phi Beta Outstanding Faculty Recognition, 2004, 2005 

- Recipient, Pi Sigma Epsilon Faculty Recognition, 2004, 2007 

- Recipient, Farmer School of Business Teaching Effectiveness Award 2003  

- Nominated for FSB Teaching Effectiveness Award, 2001, 2002, 2003 

- Recipient, Office of Greek Affairs "Outstanding Faculty Member" Award, 2000 

- Recipient, Alpha Delta Pi/Alpha Xi Delta Recognition for Dedication to Academic Excellence  

   and Student Achievement Award 2000, 2001 

- Recipient, Professor of the Game, Miami University Women’s Basketball 2001 

- Nominated for "Faculty of the Year" Thomas More College 1998 

 

INVITED PRESENTATIONS ON TEACHING 

- August 2001 KPMG PhD Project Conference, “Lessons in Teaching Effectiveness” 

 

- November 2000 Lilly Conference on College and University Teaching - Miami University 

“Teaching Beyond the Topic:  A Holistic Approach to Education” 

 

- March 2000 Lilly Conference on College and University Teaching-West, "Teaching Beyond 

the Topic:  A Holistic Approach to Education" 

 

- February 2000 Miami University Teaching Effectiveness Faculty Retreat, "Teaching Beyond 

the Topic:  A Holistic Approach to Education" 

 

- November 1996 Greater Cincinnati Consortium of Colleges and Universities, "Using Cases in 

the College Classroom:  An Experiential Approach" 

 

  

SERVICE AND PROFESSIONAL DEVELOPMENT ACTIVITIES 

 

PROFESSIONAL SERVICE TO THE ACADEMY 

Editorial and Reviewer Responsibilities 

- Journal of Marketing Education, Editor, Special Issue. August 2006 – December 2007 

   Best Practices in Teaching Marketing Abroad; Editorial Review Board, 2001 – 2012; 2015 to  

   Present 

- Journal of Selling (formerly Journal of Selling and Major Account Management; Editorial  

   Review Board, 2005 – present 

- Journal of International Education in Business, Editorial Review Board, 2015 – present 

- MarketingAcademics@AMA (publication of the American Marketing Association), Editor,  

   August 2006 – 2008 

- Marketing Educator (publication of the American Marketing Association), Editor, July 1997 –  

   July 2000; Associate Editor, July 1996 – July 2007 

 

Journal, Conference and Textbook Reviewer 

- Journal of Personal Selling and Sales Management 

- Journal of Marketing Education 

- Journal of International Education in Business 



 

- Journal of Teaching in International Business 

- American Marketing Association Educators' Conferences 

- North American Case Research Association Conference  

- National Conference of Sales Management 

- Richard D. Irwin Co, Principles of Marketing and Retailing textbooks 

 

Professional Association Leadership (* denotes elected position) 

- American Marketing Association, Academic Division (national) 

    Academic Division Board Member*– 2002-2003 

       Chaired committee on Ph.D. Student Recruitment 

    Conference Track Chair – Summer Educators’ Conference, 2002 

    Vice President, Teaching – 2001-2002* 

    Special Session Chair, 2001, 2002 (Best of Conference Award) 

    Vice President - elect, Teaching, Academic Council 2000-2001* 

    Conference Programming Co-Chair – Sales Special Interest Group (SIG) 2000-2002* 

    Chair-elect - Teaching SIG 2000* 

    Publicity Chair - Teaching SIG 1999*  

    Ad-hoc member, Academic Council 1997-1999 

    Editorial responsibilities (see above) 

- Lilly Conference (2008) 

    Identified and made arrangements for keynote speaker, Ken Bain, author What the Best     

    College Teachers Do 

- National Conference of Sales Management 

    National Board of Directors, Chair of Education (2006-2008) 

- KPMG Ph.D. Project for Minority Doctoral Students, Marketing Doctoral Student Association  

    August 2002; Invited speaker - “Learning to Use Efficient Methods to Succeed in an  

    Academic Career, or, How Do I Ensure that I Have a Life Outside of the Academy?”  

- Greater Cincinnati Consortium of Colleges and Universities, February 1998; Invited speaker   

  “Adjunct Teaching:  How to Develop and Maintain a Professional Identity” 

- North American Case Research Association; Assisted Local Arrangements Chair for National  

  Annual Conference, March 1997 

- Greater Cincinnati Consortium of Colleges and Universities Conference Coordinator February  

   1996 

 

MIAMI UNIVERSITY LEADERSHIP EXPERIENCES 

- University Senate (2005, 2008-2011, 2014, 2016-2019) 

   Senate Executive Committee (2010-2011; 2014-2016); Chair-elect (2014-15; 2017-18); Chair  

 (2018-19) 

   Senate Committee on Faculty Research (2008-2011) 

   Senate Committee on International Education (2009-2012); Chair (2013-2015) 

   Senate Committee for Miami University Dolibois European Center  (MUDEC); (2009-2015;  

       2020-2023); Chair (2011-2015) 

- President’s Strategic Planning Steering Committee (2018-2019); Co-Chair Subcommittee on  

      Academic Excellence 

- Academic Program Evaluation and Improvement Process (APEIP) Consultant (2020-2021) 

- Committee to Evaluate MUDEC Dean (2014); Committee representative to the Provost 

- FSB Representative, Responsibility Centered Management Committee (2013 – 2016) 

 



 

- Institute for Miami Leadership Development Steering Committee (2010 – 2017); Chair  

     (2013– 2014) 

- Farmer School of Business (FSB) Dean’s Executive Committee (2013-2015)  

- FSB Senior Director, International Programs (2012-2015) 

- FSB Core Integration Committee (2018-2020) 

- FSB Undergraduate Studies Committee (Chair) (2020-2021) 

- FSB Committee on Teaching and Pedagogy (Chair) (2016) 

- FSB Task Force on Gender Equity and Inclusion (2015-2016) 

- FSB Representative, Regional Campus Curriculum Coordinating Committee (2010-2012) 

- University and FSB Graduation Marshal (2009 – present) 

- Miami University Emergency Fund Co-founder, (2009) 

- National Search Finalist, Director Miami Center for Learning, Teaching and Assessment (2009) 

- FSB Committee to Evaluate Administrators (2009-2012) 

- FSB, ComMUnity (Community Service Organization), Founder (2009-2011) 

- Women’s Initiative for Leadership Development (2008-2009) 

- Ohio Provosts’ Academic Leadership Academy (2007-2008) 

- FSB Ad hoc Committee on BUS 101 Development (2007-2012) 

- FSB Assessment Committee Chair (2007-2012)  

- FSB Red Mitten Campaign Founder, (2002-2015) 

- FSB Undergraduate Program Development (Curriculum) Committee (2000-2001; 2003-2007); 

     Chair (2003-2007) 

- Laws, Hall & Associates Board of Directors (Spring 1996) (Advertising Practicum)   

- Invited speaker Academic Preparation Program for International Students (2011, 2013) 

- Invited facilitator University New Faculty Orientation (2005) 

- Red Carpet Days Open House speaker (2003) (for accepted students) 

- Invited speaker University New Faculty Orientation (1999, 2000) 

- Granted Level “A” Standing on the Graduate Faculty (service on doctoral committees) 

 

PROFESSIONAL CERTIFICATIONS AND TRAINING 

 

 - Licensed Real Estate Agent (2017 – present) 

 - Sales Education Foundation Career Development Program  

 - National Organization of Sales Professionals (2017 – present) 

 - Clery Act and Title IX Training (yearly for study abroad) 

 - D. Stafford Course for Study Abroad Advisors and Off Site Trip Leaders (yearly for study  

    abroad) 

 - Forum on Education Abroad Seminars 

 - Red Cross CPR and First Aid Training 

 

(Updated Aug 2020) 


